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C O N T A C T  

L I N K S  T O  
W R I T I N G  S A M P L E S  

S K I L L S  

E D U C A T I O N  

• B l o g  p o s t  
• E d i t o r i a l  
• E m a i l  n e w s l e t t e r  
• I n v i t a t i o n  
• M a r k e t i n g  p r i n t  p i e c e s  
• P r e s s  r e l e a s e s  
• S o c i a l  M e d i a ( F a c e b o o k )  
• S o c i a l  M e d i a  ( T w i t t e r )  
• S p o n s o r s h i p  p r o p o s a l  
• T a l k i n g  p o i n t s   

 

P R O F E S S I O N A L  E X P E R I E N C E  

Strategize messaging and curate copy for event marketing needs 
including: sponsorship proposals, email newsletters, social media, 
invitations, programs, fliers, brochures, talking points and press releases.  

Manager of Events and Volunteers  

Fund for  the Arts  //  2017  -  present  

Cultivated creative copy and strategy for website, blog, email marketing 
campaigns, social media and event marketing materials to engage 
prospective students, alumni, parents and donors. Consistently delivered 
email open rates above industry standards, 23 - 25% 

Kentucky Center  Governor ’ s  School for the Arts  //  2013  -  2017  

Bachelor  of  Arts  in English   
Western  Kent uc ky  Un i vers i ty  2007-20 1 1  
 

Program and Alumni Coordinator  

P R O FE SSIO N AL  
 
•    A c t i v e  l i s t en i n g  
•    A d ap t ab l e  c o m m un i ca t i o n  
•    A n a l y t i c a l  p r o b l e m  s o l v i n g  
•    C r e at i v e  an d  t ec h n i ca l  w r i t i n g  
•     D i s c i p l i n e  an d  t i m e  m an ag e m en t  
•     E m p at h y  
•     P r o j ec t  m an ag em e n t  
•     S e l f  m o t i v a t i o n  
•     S t r a t eg i c  d ec i s i o n  ma k i n g  

 

Developed strategic B2B website, blog and social media strategy. 
Created content for all eCommunications. Improved online 
engagement metrics by 80%. Implemented Google Analytics and 
SEO. 
 

Bruce Fox,  Inc .  //  2012-2013  

Marketing Coordinator  

S U M M A R Y  O F   
Q U A L I F I C A T I O N S   

Membership and Learning Coordinator   
AmeriCorps VISTA, one-year position 

Center  for  Nonprofit  Excel lence //  2011-2012  

Implemented marketing initiatives and social media campaigns that 
resulted in increased engagement metrics by 75%. Performed 
research requests on industry best practices. Condensed research 
into marketing content.  
 

Eight years of professional writing, marketing and project 
management experience in the nonprofit, education and B2B 
sectors.  
  

http://www.morganeklundwrites.com/blog-posts/
http://www.morganeklundwrites.com/editorials/
http://www.morganeklundwrites.com/email-newsletters/
http://www.morganeklundwrites.com/invitations/
http://www.morganeklundwrites.com/donor-marketing-print-collateral/
http://www.morganeklundwrites.com/press-releases/
http://www.morganeklundwrites.com/social-media-facebook/
http://www.morganeklundwrites.com/social-media-twitter/
http://www.morganeklundwrites.com/sponsorship-proposals/
http://www.morganeklundwrites.com/talking-points/


 

 

 

T e c h n i c a l  S K I L L S  

I N T E R E S T S  

• W r i t i n g  p o et r y  an d  p l ay s  
• R ead i n g  
• D at a  an d  r es ea r c h  
• T h eat r e  
• C at s  
• T ea  an d  s c o n es  
• L ar g e  b o d i es  o f  w at e r  
• B i k i n g  
• H i k i n g  

W o r d p r e s s  a n d  o t h er  C o n t e n t  
M a n a g e m e n t  S y s t e m s  

S E O  B e s t  P r a c t i c e s  

M i c r o s o f t  O f f i c e  p r o g r a m s  

S o c i a l  a n d  E m a i l M a r k e t in g  

R e s e a r c h  P r a c t i c e s  

R E F E R E N C E S  

Ni ck  Cov au l t ,   
Pr ogr am  Di re c to r  
Kentucky  C ent er  G ov e rnor ' s  S ch o o l  f o r  th e  Ar ts   
502-566-5218 
ncova u l t@k ent uckyc e nter . o rg  

 
 
Car r i e  Na th ,   
Indep end ent  T ea ch i ng  Ar t i s t  
502-210-3297 
c_nath65@msn.com 

S ara  Re nn ,   
Ope rat i o ns  D i r ec t or  
The  R ef or mat i o n  Pr o j e c t  
502-424-1119 
sara.renn@gmail.com 
 

Morgan Eklund 

F R E E L A N C E  W R I T I N G  E X P E R I E N C E  

Ident i f ied opportunit ies  on twitter  for  female  candidates  
running for  off ice in Appalachia.  Increased twi tter  fol lowing 
by 28% in two weeks.  Generated copy for  soc ial  media posts  
and emai l  campaigns  with a 35% open rate.   

Managed a  remote team of social  media content  producers .  
Streaml ined processes  through onl ine  col laborat ive platform,  
Trel lo.  Generated copy for  Facebook posts .  Executed 12 
successful  emai l  campaigns to promote local  wri t ing ser ies .  
Open rates  ranged f rom 23-26%  

Spalding University  //  2017-2018  

Social Media and Email Marketing 

Social Media and Email Marketing 

Momentum Appalachia//  2018  

Counseled independent  storytel l ing art ist ,  Graham 
Shelby on website design and social  media strategy.  
Designed website and generated copy for  social  media.  
Implemented SEO and Google  Analyt ics .   

Graham Shelby  //  2012 -  2016  

Website and Social Media Marketing 

P r o j e c t  m a n a g e m e n t  p r o g r a m s  a n d  t o o l s   
( e . g . A S A N A , T r e l l o ,  a n d  G o o g l e  D o c s )  

A d o b e  P h o t o sh o p  a n d  I n D e s i g n  

T e c h n i c a l  a n d  C r e a t i v e  W r i t i n g  
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